♦ Remember that larger packs are not 
necessarily cheaper than a number of 
smaller ones that add up to the same 
weight. Supermarkets bank on us 
assuming that bigger options are 
cheaper and not checking. 

BE SMART 

Advertising seeks to make routine 
shopping more exciting and the range of 
consumer choice, that we think enhances 
our freedom, is used to confront us with 
alternatives and options that we cannot 
easily evaluate. It also seeks to deliberately 
trigger physiological responses that make 
us feel good about bargains even if, in fact, 
we've not made any saving at all. 

♦ Shop at two or three different 
supermarkets. We could spend a awful 
lot of time tracking down the best 
prices, which probably would not be 
very helpful, but just keeping an eye on 
prices in a few supermarkets can save a 
lot of money. 

♦ Make the effort to workout whether it's 
cheaper to buy fruit and vegetables by 
unit or by weight. The only way to tell is 
to weigh what's in the bag and use the 
calculator on your phone to work out 
their cost by weight. That may seem like 
a lot of trouble but you'll soon get the 
hang of it and could find that you are 
making over 50% savings on those 
items. 

♦ Don't stop to taste or to watch products 
being demonstrated. This just makes 
you a sitting duck for the sales talk and 



increases your vulnerability to buying on 
impulse. 

Take a cool, dispassionate approach to shopping. 
Make the time to do it well because it doesn't take 
much more time than hurrying. You could save a 
great deal of money that could make a real 
difference to your life, freeing you from many 
money worries to enjoy life more. 



CLUBHOUSE MONEY-ED 

All Souls Clubhouse produce literature and run 
courses to help people handle money well. Check out 
the website for free downloads: 

www.clubhousewl.org/moneyed 

THIS LEAFLET DOES NOT SAY IT ALL 

This is only an introduction to personal financial issues 
and they have been simplified. Managing money and 
resolving debt can be complicated. You cannot hold 
Clubhouse, the author, or anyone else involved in the 
production of this leaflet responsible for any action 
you take, or fail to take, based on what is written 
here. You should get expert help if you are worried 
about your financial situation or if you think you could 
benefit from help with money problems and debt. 

WHERE TO GET FREE ADVICE 

If you have a money problem or debt, get immediate 
help. You will find local advice agencies listed in the 
front of telephone directories or on display in local 
libraries. Or you can call National Debtline on 0808 
808 4000: the call is free from landlines and most 
mobile network. Or look on these websites: 



www.nationaldebtline. 
www.citizensadvice.org.uk 

adviceuk.org.uk 
www.gracedebtadvice.org 
www.capuk.org 
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INCENTIVES TO SPEND 

Supermarkets are designed to encourage 
us to spend more than we had intended 
and this is one reason why households 
routinely throw out up to a third of their 
groceries unused. Here are some of the 
ways supermarkets get us to spend more 
than we intended on things we won't use. 

♦ The fresh fruit and veg are near the 
entrance. It's fresh, bright and inviting; 
it's also heavy and prompts us to use 
trollies, not baskets. We tend to be less 
conscious about what we put in trolleys 
because we don't have to carry them. 

♦ Everyday foods like bread and milk are 
usually far apart, in the hope that as we 
surf the aisles other stuff catch our eye. 

♦ The ways that items are displayed 
enhances the likelihood that when we 
buy one thing we will buy something 
else to go with it. 

♦ The specials are publicised in red, to 
catch our eye; the most tempting offers 
are put at the end of aisles so we see 
them more often. 

♦ The more expensive brands tend to be 
at eye-level; the cheaper alternatives 
much lower down. 

♦ Things children like are at their eye-level, 
in the hope they'll pester us forthem. 



CHECK EVERYTHING 

Most people think that there is a price war 
between the supermarkets but this is not 
quite true. Every time a supermarket offers 
a good deal, it compensates by increasing 
the prices on other items. If they didn't do 
that, their profits would drop and they 
might even go bust. 

We are often told that supermarkets cut, 
reduce, shrink, roll back, or discount the 
prices of thousands of items and this 
creates the expectation that we are certain 
to make savings. But supermarkets stock 
tens of thousands of items and few of the 
ones that have been reduced end up in 
many of our baskets. 




Advertising can use misleading truth to 
create the illusion of bargains and the 
pricing strategy used by supermarkets can 
be confusing. It is very easy to be misled. If 
we see a bold sign announcing a special 
offer it could be only a hollow gimmick to 
get us to buy more: for example, different 
chocolate bars at 50p each might be 



presented as a special offer of any two for 
£1! Or fruit could be sold by unit and by 
weight, depending on whether it is in a 
bag, so that it is very hard to calculate 
which is the cheaper option. 

SIMPLE PRECAUTIONS 

Your routine shopping for groceries and 
household stuff could be your best 
opportunity to cut spending without 
having to go without. Try these simple tips. 

♦ Make a list of the things you need and 
that are important to you. Working 
from a shopping list anchors you, so 
that you are less vulnerable to the 
enticements to buy other things. 

♦ Don't shop when you're hungry or tired: 
your resistance to temptation is lower 
and your judgment is not as good. 

♦ Don't take children: they will distract 
you and may nag you for things. (Many 
shops exploit this 'pester power'.) 

♦ Look around for cheaper alternatives. 
Some economy brands taste foul while 
others taste great: you don't have to 
repeat bad choices but you can save a 
lot of money by experimenting. 

♦ Think about whether BOGOFs (buy one, 
get one free) and similar offers are good 
value if you don't have even one of 
them on your list. 



